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                        Analysis Uncategorized
            ‘Looking out over their empire’: Unpicking the pressure to attend the office
            Charlotte Rogers        
		An ego trip for leaders or a reasonable adjustment post-Covid? Marketers discuss the mounting pressure to return to the workplace.
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            Nationwide ads banned for ‘misleading customers’ over branch closures
            Matthew Valentine        
		After a series of complaints, including from rival Santander, the ASA ruled consumers may be led to believe the building society would not close branches in the long term.
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            How Range Rover and Sky joined forces to create ‘event TV’
            Marketing Week Reporters        
		The car brand enlisted the help of Sky Media to take the launch of the Range Rover Sport from standard branded content to must see TV.
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            Carlsberg on ramping up its brand assets as it enters ‘a new phase of growth’
            Niamh Carroll        
		Carlsberg is looking to dial up the distinctiveness of its hop leaf symbol, which global brand director Lynsey Woods says has been underutilised previously.
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            Quarter of marketers feel pressure to return to the office
            Charlotte Rogers        
		Despite pressure building for marketers to return to the workplace, more than half recognise the importance of hybrid working.  
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            Innovation, TV, generative AI: 5 interesting stats to start your week
            Matthew Valentine        
		We arm you with all the numbers you need to tackle the week ahead.
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            ‘It’s destabilising and unsettling’: How to manage teams faced with delivering more with less
            Michaela Jefferson        
		The need to deliver growth on a reduced budget is the reality for many marketers but its not just a job of optimising investment. For marketing leaders, it’s also about maintaining motivation and managing expectations.
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            Is this applicable to B2B marketing? Please stop asking
            Mark Ritson        
		This week our marketing columnist asks and then answers the most annoying question of them all.
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            Secrets to earning emotional loyalty: How green initiatives drive customer engagement
            Marketing Week Partner        
		Find out how brands can use sustainability for stronger relationships with customers.
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            The red-flag signs it’s time to rethink your marketing technology
            Marketing Week Partner        
		If engagement is falling, your technology isn’t serving your objectives or campaign stagnation is creeping in, it may be time to switch or upgrade your marketing platform. Here’s what you should know.
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            Nationwide claims ad ban an ‘opportunity’ as creative revised
            Charlotte Rogers        
		The building society has brushed aside the ban for “misleading” claims over brand closures, updating its adverts with renewed branch pledge.
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            Sainsbury’s follows Tesco with ‘Low Everyday Prices’ push
            Niamh Carroll        
		Sainsbury’s new initiative, which replaces its Price Lock promotion, bears an identical name to a similar scheme from Tesco.
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            Aldi doubles down on price promise as growth slows
            Matthew Valentine        
		The discounter has pledged to cut more prices in 2024 than ever before.
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            Marketoonist on the large print giveth
            Tom Fishburne        
		Tom Fishburne is founder of Marketoon Studios. Follow his work at marketoonist.com or on Twitter @tomfishburne See more of the Marketoonist here
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            Brands are multipliers, not assets in themselves
            Jonathan Knowles        
		Brands act to accelerate the value of a business model rather than being assets in themselves. Framing brands as standalone assets will simply serve to alienate finance.
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            Allwyn on its plan to dial up the distinctiveness of the National Lottery’s key brands
            Niamh Carroll        
		Allwyn took over the National Lottery licence from Camelot in February and is aiming to inject some “magic” into the Lottery’s individual games to recruit new and lapsed players.
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            Heinz on its mission to move ‘at the speed of culture’ to create an ad in five days
            Matthew Valentine        
		Since launching its global platform ‘It has to be Heinz’, the food brand has been able to move at pace to respond to local trends, allowing it to create its latest ad in record time.
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            ‘We’re at a systemic disadvantage’: Female marketers on working harder for less pay
            Josh Stephenson        
		Not only having to deal with a gender pay gap, women in marketing are more likely to take on additional responsibility without an uplift in pay. It’s a problem with no easy solutions but bubbling frustrations.
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            Marketing’s gender pay gap narrows, but remains double the national average 
            Molly Innes        
		Exclusive data from Marketing Week’s 2024 Career & Salary Survey reveals the gender pay gap for full-time workers has improved, but only by a minimal 0.5 percentage points.
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            One marketer on the importance of having strong female role models
            Molly Innes        
		With stints at LVMH, Estée Lauder and Makeup by Mario under her belt, Estrid’s first chief brand officer Nico Morga Alden’s “risk prone” approach to her career has served her well.



		 [image: Sponsor]
Subscriber Exclusive  Subscriber Exclusive



	22 Sep 2023
	6:15 am

		
	



    

	[image: ]


	
		
                        Opinion Uncategorized
            It’s not women that need fixing, it’s how the workplace treats parents
            Grace Kite        
		Women’s career progress and salaries take a dive when they become mums, not because they become less good at their job but because policies around parental leave and childcare continue to be biased.



		 

	8 Mar 2023
	6:06 am

		
	






	









	Opinion
More

    
    

	[image: Creativity]


	
		
                        Opinion Uncategorized
            The C-suite is missing the chief creative officer
            Helen Edwards        
		Companies only truly value creativity when it’s their product, but most would benefit from a chief creative officer’s honesty and defiance of convention.
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            Embracing neurodiversity can only make marketing more meaningful
            Laura Chamberlain        
		Deeper insight and richer innovation is possible if marketers realise not everyone’s brain works in the same way.
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            B2B companies finally understand the importance of brand
            Peter Weinberg        
		The moment is approaching when B2B brands realise they need to invest more in brand than performance. Just look at these examples for inspiration.
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            ‘We’ll never think we know everything’: Mars on building its effectiveness culture
            Niamh Carroll        
		Mars introduced a tool that uses “behavioural philosophy” to predict the impact of creative in driving sales in 2020, part of its eternally evolving effectiveness effort.



		 [image: Sponsor]
Subscriber Exclusive  Subscriber Exclusive



	26 Jan 2024
	6:34 am

		
	



    

	[image: ]


	
		
                        Opinion Uncategorized
            Only people can give the gift of effectiveness
            Grace Kite        
		Having the right people at the heart of effectiveness programmes is the difference between succeeding and failing.
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            Why it’s time to move beyond lead generation as a measure of effectiveness in B2B marketing
            Niamh Carroll        
		B2B marketers have long leaned on lead generation as a way to quantify their contribution to revenue, however, with many recognising it can be a blunt measure, is there a better way for marketing to showcase its contributions?
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            What can be done to solve marketing’s problem with work overload?
            Josh Stephenson        
		Solving the increasing burden of responsibilities on marketers doesn’t come with any easy answers. But from increasing the profession’s presence in the boardroom to changing the culture of overwork, there are things that can be done.
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            Are we witnessing the end of the CMO? No, and stop asking
            Mark Ritson        
		Marketers should cease pontificating about the validity of CMOs and their time in post, and start focusing on how to do the job better.



		 

	19 Jan 2024
	7:00 am

		
	



    

	[image: Leadership]


	
		
                        Analysis Uncategorized
            ‘Credibility in the boardroom is critical’: CMOs on the future of marketing leadership
            Molly Innes        
		Five top marketers from a range of businesses share their outlook for the future of marketing leadership, from struggles with role fragmentation to the need to be deep collaborators. 
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            How can brands drive growth in 2024?
            Niamh Carroll        
		High levels of inflation have forced many brands to lean on increased prices as a lever of sales growth. This year, growth will have to come from elsewhere, presenting marketers with a huge challenge.
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            McDonald’s: Loyalty scheme will enable ‘even smarter’ pricing
            Niamh Carroll        
		Maintaining a balance between price and footfall growth is a “North Star” for the McDonald’s business, which hopes its growing loyalty scheme will help it further step up its pricing strategy.
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            Welcome to IMGFUCK: Seven steps to kicking your price-promotion addiction
            Mark Ritson        
		Escaping dependence on price promotions is a tough challenge, but it’s achievable with Mark Ritson’s systematic approach.
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            How to harness audiences’ attention in a fragmented media landscape
            Marketing Week Partner        
		Today’s consumers are inundated with media vying for their attention, as delegates heard at this year’s Festival of Marketing. So how can cultivating ‘fandom’ help brands cut through?



		  Sponsored by Amazon Ads

		
	



    

	[image: ]


	
		
                        Analysis Uncategorized
            Why ‘emotional loyalty’ is the new opportunity for brands
            Marketing Week Partner        
		True emotional connections between brands and customers boost revenue as well as retention, but marketers need an accurate understanding of the key trigger moments.
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            How eBay’s Love Island sponsorship changed the face of pre-loved fashion
            Marketing Week Partner        
		Consumer interest in eBay’s fashion offerings skyrocketed this year, thanks to a campaign from agency DEPT that bridged TikTok, TV and everything in between.
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