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                        Analysis Uncategorized
            ‘It’s been an equaliser’: How marketers feel about changing working patterns
            Josh Stephenson        
		As hybrid working cements itself as the norm, three marketers share how flexibility has forever altered their working patterns.
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                        Analysis Uncategorized
            Why B2B marketers are approaching AI with a mixture of ‘excitement and caution’
            Matthew Valentine        
		AI: Beyond the Hype. Generative AI offers B2B brands a wealth of opportunity but marketers are experimenting with an edge of caution.
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                        News Uncategorized
            Aldi ad banned for ‘misleading’ price comparison claims against Sainsbury’s
            Matthew Valentine        
		The ASA has upheld three complaints made by Sainsbury’s against Aldi.
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	12:01 am
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            Is marketers’ job tenure hurting the effectiveness of brand building?
            Josh Stephenson        
		While changing jobs frequently may be good for career development, what are the unintended consequences for brand building?
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                        News Uncategorized
            Starbucks eliminates global CMO role
            Molly Innes        
		Current global CMO Brady Brewer has been promoted to CEO of Starbucks’ international business.
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            A quarter of marketers want to do fewer days in the office
            Josh Stephenson        
		Marketers have embraced hybrid working, with nearly seven in 10 happy with the balance of days in the office and working from home.
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            How one market-leading startup is scaling a brand-new retail category
            Michaela Jefferson        
		Having created a new category, functional juice shot brand Moju, first had to educate consumers about the product before turning its attention to brand.
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                        Analysis Uncategorized
            What is AI’s role in marketing recruitment?
            Molly Innes        
		Implementing AI in the recruitment process can help brands shake off bias and hire for skills over experience, headhunters suggest. 
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            Revolutionising remote collaboration: The trends defining the future of campaign creation
            Andy Wilson        
		Using the right tools to simplify the creative process can make the difference in delivering effective, timely campaigns, now that teams can work together from anywhere.
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                        News Uncategorized
            Santander to combine marketing and communication teams
            Molly Innes        
		The bank’s marketing director Dan Sherwood is being promoted to lead the newly merged marketing team.
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                        News Uncategorized
            Unilever to spin off outlier ice cream business to focus on efficiencies
            Matthew Valentine        
		As Unilever looks to separate its ice cream business, which could result in demerger or a sale, the health of its ice cream brands including Ben & Jerry’s and Magnum is crucial.
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                        News Uncategorized
            Tesco ‘disappointed’ as it loses appeal against Lidl logo ruling
            Molly Innes        
		Tesco will need to change its Clubcard Prices logo in the coming weeks as it loses its appeal against last year’s ruling, which found it had infringed on Lidl’s trademark.
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                        Cartoon Uncategorized
            Marketoonist on marketing after cookies
            Tom Fishburne        
		Tom Fishburne is founder of Marketoon Studios. Follow his work at marketoonist.com or on Twitter @tomfishburne See more of the Marketoonist here  
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            Wickes’ efforts to broaden its brand proposition results in female customer boost
            Matthew Valentine        
		Home improvement retailer Wickes says it has increased its female customer base by 69% thanks to its “proactive marketing to women”.
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                        Opinion Uncategorized
            Authenticity should start with marketers not marketing
            Laura Chamberlain        
		If authenticity comes from within, marketers should free themselves from expectations and identify the difference between competencies and skills.
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                        News Uncategorized
            Skills gaps, restructures, outsourcing: 5 interesting stats from Salary Survey 2024
            Marketing Week Reporters        
		From the persistent data skills gap to rampant restructuring, the Marketing Week Career & Salary Survey reveals how teams are evolving in 2024.
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            Majority of marketers in role for less than three years
            Josh Stephenson        
		Marketers continue to jump between jobs, with more than two-thirds in their current role for less than three years.
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                        Analysis Uncategorized
            ‘We’re at a systemic disadvantage’: Female marketers on working harder for less pay
            Josh Stephenson        
		Not only having to deal with a gender pay gap, women in marketing are more likely to take on additional responsibility without an uplift in pay. It’s a problem with no easy solutions but bubbling frustrations.
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            Marketing’s gender pay gap narrows, but remains double the national average 
            Molly Innes        
		Exclusive data from Marketing Week’s 2024 Career & Salary Survey reveals the gender pay gap for full-time workers has improved, but only by a minimal 0.5 percentage points.
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            One marketer on the importance of having strong female role models
            Molly Innes        
		With stints at LVMH, Estée Lauder and Makeup by Mario under her belt, Estrid’s first chief brand officer Nico Morga Alden’s “risk prone” approach to her career has served her well.
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            It’s not women that need fixing, it’s how the workplace treats parents
            Grace Kite        
		Women’s career progress and salaries take a dive when they become mums, not because they become less good at their job but because policies around parental leave and childcare continue to be biased.
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                        Opinion Uncategorized
            The 10 tricks Liquid Death used to beat the odds and stay alive
            Jon Evans        
		Most new product launches fail. Here’s how Liquid Death defied expectations and earned a valuation of over $1bn, according to founder Mike Cessario.
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                        Opinion Uncategorized
            Brand building is as important at the bottom of the B2B funnel as the top
            David van Schaick        
		B2B brands don’t just need the salience to make it onto buyers’ shortlists, but must also win their confidence during the purchase process.
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            Scared of a backlash? It just means you’re pushing in the right direction
            Helen James        
		Not everyone will always like it, but addressing cultural tension with genuine creative tension is the only way to drive real change.
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                        Analysis Uncategorized
            ‘We’ll never think we know everything’: Mars on building its effectiveness culture
            Niamh Carroll        
		Mars introduced a tool that uses “behavioural philosophy” to predict the impact of creative in driving sales in 2020, part of its eternally evolving effectiveness effort.
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            Only people can give the gift of effectiveness
            Grace Kite        
		Having the right people at the heart of effectiveness programmes is the difference between succeeding and failing.
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            Why it’s time to move beyond lead generation as a measure of effectiveness in B2B marketing
            Niamh Carroll        
		B2B marketers have long leaned on lead generation as a way to quantify their contribution to revenue, however, with many recognising it can be a blunt measure, is there a better way for marketing to showcase its contributions?
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                        Analysis Uncategorized
            What can be done to solve marketing’s problem with work overload?
            Josh Stephenson        
		Solving the increasing burden of responsibilities on marketers doesn’t come with any easy answers. But from increasing the profession’s presence in the boardroom to changing the culture of overwork, there are things that can be done.



		 
Subscriber Exclusive  Subscriber Exclusive



	2 Feb 2024
	6:58 am

		
	



    

	


	
		
                        Opinion Uncategorized
            Are we witnessing the end of the CMO? No, and stop asking
            Mark Ritson        
		Marketers should cease pontificating about the validity of CMOs and their time in post, and start focusing on how to do the job better.
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                        Analysis Uncategorized
            ‘Credibility in the boardroom is critical’: CMOs on the future of marketing leadership
            Molly Innes        
		Five top marketers from a range of businesses share their outlook for the future of marketing leadership, from struggles with role fragmentation to the need to be deep collaborators. 
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                        Analysis Uncategorized
            How can brands drive growth in 2024?
            Niamh Carroll        
		High levels of inflation have forced many brands to lean on increased prices as a lever of sales growth. This year, growth will have to come from elsewhere, presenting marketers with a huge challenge.
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                        News Uncategorized
            McDonald’s: Loyalty scheme will enable ‘even smarter’ pricing
            Niamh Carroll        
		Maintaining a balance between price and footfall growth is a “North Star” for the McDonald’s business, which hopes its growing loyalty scheme will help it further step up its pricing strategy.
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            Welcome to IMGFUCK: Seven steps to kicking your price-promotion addiction
            Mark Ritson        
		Escaping dependence on price promotions is a tough challenge, but it’s achievable with Mark Ritson’s systematic approach.
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                                    Performance Enhancers: Tips for driving results on TikTok
            Michael Barnett        
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                        Analysis Uncategorized
            How to harness audiences’ attention in a fragmented media landscape
            Marketing Week Partner        
		Today’s consumers are inundated with media vying for their attention, as delegates heard at this year’s Festival of Marketing. So how can cultivating ‘fandom’ help brands cut through?
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            Why ‘emotional loyalty’ is the new opportunity for brands
            Marketing Week Partner        
		True emotional connections between brands and customers boost revenue as well as retention, but marketers need an accurate understanding of the key trigger moments.
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            How eBay’s Love Island sponsorship changed the face of pre-loved fashion
            Marketing Week Partner        
		Consumer interest in eBay’s fashion offerings skyrocketed this year, thanks to a campaign from agency DEPT that bridged TikTok, TV and everything in between.
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